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Unit 9: Entrepreneurship in Digital Age

< Important MCQs:
1. Entrepreneurship is primarily concerned with:

(a) Job seeking in government sector

(b) Creating value through identification and exploitation of

opportunities

(¢) Following fixed business rules



(d) Avoiding market competition

2. The most important skill for an entrepreneur is:
(a) Memorization

(b) Innovation and problem-solving ability [74

(c) Copying existing ideas

(d) Avoiding risks

3. Design Thinking is best described as:

(a) Linear accounting method

(b) Iterative, human-centered problem-solving approach
(¢) Traditional marketing model

(d) Financial reporting system

4. The main advantage of Design Thinking is that it:
(a) Focuses only on profit

(b) Solves problems based on user needs and feedback [74
(c) Reduces creativity

(d) Eliminates testing process

5. Which phase comes FIRST in Design Thinking?

(a) Define



(b) Empathize ['4

(c) Ideate

(d) Prototype

6. Empathize stage is mainly used to:

(a) Develop final product

(b) Understand users’ experiences, emotions, and needs ['4
(c) Sell ideas to investors

(d) Test prototypes

7. The Define stage helps in:

(@) Generating random ideas

(b) Formulating a clear problem statement based on research [4
(c) Marketing the product

(d) Building prototypes

8. Ideation is a process of:

(a) Selecting final solution

(b) Generating a wide range of possible solutions [74

(c) Financial analysis

(d) Product launching



9. A prototype is best defined as:

(a) Fully developed product

(b) Simple, testable version of an idea [4

(c) Marketing strategy

(d) Investment proposal

10. Testing in Design Thinking is important because it:
(a) Finalizes product without change

(b) Provides feedback for improvement of the solution [/4
(c) Eliminates user involvement

(d) Increases production cost

11. Business solutions aim to:

(a) Create complex problems

(b) Solve real-world organizational challenges effectively ['4
(c) Reduce customer satisfaction

(d) Avoid innovation

12. An example of a business solution is:

(a) Exam timetable

(b) Inventory tracking system in a retail store [/4



(c) Weather prediction model

(d) Sports coaching plan

13. Design Thinking is widely used in business to:

(@) Reduce creativity

(b) Develop user-centered innovative products and services [4
(c) Eliminate market research

(d) Avoid customer feedback

14. Market insights are essential for:

(@) Random decision-making

(b) Understanding customer behavior and demand trends
(¢) Reducing competition

(d) Avoiding planning

15. A business plan mainly includes:

(a) Personal opinions

(b) Goals, strategies, and financial planning for success [4
(c) Entertainment activities

(d) Random ideas

16. Pitching a business idea means:



(a) Writing notes

(b) Presenting idea to investors for funding or approval (4

(c) Testing product internally

(d) Designing advertisement

17. Marketing strategy focuses on:

(@) Reducing product quality

(b) Promoting and selling products effectively in the market [74
(c) Avoiding customers

(d) Increasing production cost only

18. Collaboration in entrepreneurship refers to:

(a) Individual working

(b) Teamwork to achieve business goals efficiently |4

(¢) Avoiding communication

(d) Working in isolation

19. Iteration in Design Thinking means:

(@) One-time final process

(b) Continuous improvement through feedback and testing cycles ['4

(¢) Ignoring customer feedback



(d) Ending process after prototype

20. The ultimate goal of Design Thinking is to:

(a) Increase complexity

(b) Deliver practical, user-friendly and innovative solutions ['4
(c) Avoid experimentation

(d) Focus only on theory

21. A business plan is best described as:

(@) A marketing advertisement

(b) A roadmap for starting and running a business'successfully [74
(¢) A financial report only

(d) Alegal contract

22. The main purpose of a business plan is to:

(a) Increase confusion

(b) Guide business actions and decision-making [4

(c) Avoid planning

(d) Reduce creativity

23. The Executive Summary in a business plan provides:

(a) Detailed financial data



(b) A brief overview of the entire business idea [4
(c) Only marketing strategy

(d) Employee list

24. The Business Description section explains:
(@) Market trends only

(b) What the business does and what it offers [/4

(c) Bank loans

(d) Tax rules

25. Market Analysis mainly focuses on:

(a) Business logo design

(b) Customers, competitors, and market demand
(c) Office setup

(d) Product packaging only

26. Identifying target customers is part of:

(a) Financial plan

(b) Market analysis ['4

(c) Executive summary

(d) Sales report



27. The Products or Services section describes:
(a) Business competitors

(b) What is being sold and its benefits/features ['4
(c) Company history

(d) Employee salaries

28. Marketing and Sales Strategy explains:

(a) Production cost only

(b) How customers will be attracted and retained
(c) Tax planning

(d) Legal structure

29. Financial Plan includes:

(a) Social media strategy

(b) Budget, funding, and expected revenue | 4

(c) Product design

(d) Customer complaints

30. A financial goal in business refers to:

(@) Employee satisfaction

(b) Expected profit and funding targets ['4



(c) Office decoration

(d) Brand logo

31. Digital tools in business planning are used to:
(a) Replace business ideas

(b) Make planning easier and more efficient ['4

(c) Avoid documentation

(d) Eliminate teamwork

32. Business plan software like PlanGuru and Enloop helps in:
(a) Designing logos

(b) Creating financial projections and structured plans
(c) Social media posting

(d) Customer support

33. Financial projections in business planning show:
(a) Past mistakes

(b) Future expected sales and cash flow [4

(c) Employee attendance

(d) Product colors

34. Collaborative tools like Google Drive allow users to:
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(@) Work separately offline

(b) Work together on the same document in real time [74
(c) Delete files automatically

(d) Avoid teamwork

35. The main benefit of collaboration tools is:

(a) Slower communication

(b) Real-time teamwork and shared editing

(c) Increased confusion

(d) Limited access to files

36. The primary objective of collecting market insights is to:
(a) Increase operational costs

(b) Understand customers, competitors, and market conditions for

better decisions [4

(¢) Eliminate the need for marketing

(d) Reduce business planning

37. Market research is MOST useful for identifying:
(@) Employee attendance

(b) Customer needs and market trends [74
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(c) Office management issues
(d) Legal business procedures

38. Which type of research focuses on opinions, motivations, and

customer behavior?

(a) Quantitative research

(b) Financial research

(c) Qualitative research [4

(d) Statistical research

39. Interviews and focus groups are commonly associated with:
(a) Quantitative research

(b) Qualitative research

(c) Predictive analysis

(d) Financial forecasting

40. Quantitative research differs from qualitative research

because it:
(@) Uses non-measurable data only
(b) Focuses on numerical and statistical data analysis ['4

(¢) Ignores customer behavior
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(d) Avoids surveys completely

41. Customer surveys are particularly effective for:

(a) Gathering information from a large number of people ['4
(b) Eliminating competitors

(c) Conducting financial analysis

(d) Reducing customer interaction

42. The major advantage of focus groups is that they:

(a) Provide only statistical results

(b) Offer detailed insights into customer opinions.and preferences ['4
(c) Replace all market research methods

(d) Reduce product testing costs

43. Analyzing market data helps businesses to identify:
(@) Random assumptions

(b) Patterns, trends, and customer preferences ['4

(c) Employee weaknesses only

(d) Government regulations only

44. A bakery notices that sales increase significantly on weekends.

This is an example of identifying:

13



(a) Financial loss

(b) Market trends and buying patterns ['4

(c) Employee performance

(d) Product failure

45. Market segmentation refers to:

(a) Ignoring customer diversity

(b) Dividing a broad market into smaller specific customer groups (4
(c) Reducing product variety

(d) Increasing operational costs

46. Segmenting the market helps businesses to:

(a) Apply the same strategy to all customers

(b) Customize products and marketing for different customer groups (4
(c) Avoid customer feedback

(d) Reduce innovation

47. Competitor analysis is important because it enables businesses

to:
(@) Copy competitors exactly

(b) Identify strengths, weaknesses, and market opportunities [/4
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(c) Ignore customer needs

(d) Eliminate market competition completely

48. Predictive analysis mainly uses:

(@) Random guesses

(b) Historical data to forecast future outcomes and trends (74
(c) Employee opinions

(d) Personal assumptions

49. Data-driven decision-making means:

(@) Making decisions based on'emotions

(b) Using analyzed data and insights to guide business strategies [4
(¢) Avoiding research methods

(d) Following competitors blindly

50. An effective business pitch should clearly explain:

(a) Only financial losses

(b) Business idea, target customers, and reasons for success ['4
(c) Competitors’ marketing plans

(d) Employee responsibilities only**

51. The first step in pitching a business idea is to:

15



(a) Explain expected profit

(b) Identify and explain the problem being solved [74

(c) Discuss competitors

(d) Introduce pricing strategy

52. A strong business pitch should primarily focus on:
(a) Technical language only

(b) Clearly communicating the business idea and its value [4
(c) Criticizing competitors

(d) Long financial reports

53. In a business pitch, the “solution” section explains:
(@) Employee salaries

(b) How the business idea solves the identified problem ['4
(c) Government policies

(d) Office management structure

54. Explaining why a business idea is different from competitors is

known as:
(@) Market segmentation

(b) Unique Selling Point (USP) ['4
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(c) Financial forecasting

(d) Predictive analysis

55. A Unique Selling Point (USP) helps a business to:
(a) Increase production costs

(b) Differentiate itself from competitors ['4

(c) Avoid customers

(d) Reduce innovation

56. Knowing your audience during a pitch is important because it

helps to:
(a) Avoid communication

(b) Tailor the presentation according to listeners' interests and needs

4

(c) Eliminate questions
(d) Reduce customer interaction

57. When pitching to investors, the entrepreneur should mainly

emphasize:
(a) Personal hobbies
(b) Profitability and business growth potential [4

(c) Competitors’ weaknesses only
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(d) Product packaging

58. An effective business pitch should be:
(a) Confusing and lengthy

(b) Clear, concise, and persuasive ['4

(c) Focused only on technical details

(d) Limited to financial data only

59. Being prepared to answer questions after a pitch

demonstrates:

(a) Lack of planning

(b) Confidence and understanding of the business idea
(c) Weak communication skills

(d) Fear of feedback

60. In the website development service example, the identified

business problem was that:

(a) Customers disliked technology

(b) Many small businesses lacked websites to attract customers [74
(c) Restaurants were too expensive

(d) Shop owners avoided social media
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61. The primary importance of pitching a business idea is to:
(a) Reduce competition

(b) Gain support and resources to turn the idea into reality [/4
(c) Eliminate market risks

(d) Avoid customer interaction

62. Marketing and sales strategies are important because they

help businesses to:

(a) Decrease brand awareness

(b) Attract customers and increase sales
(c) Avoid promotion

(d) Reduce communication with customers

63. Before launching a marketing campaign, a business should
FIRST:

(a) Hire employees

(b) Understand its target market and customer needs [74
(c) Set product prices randomly

(d) Focus only on competitors

64. Understanding the market involves identifying:
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(a) Government policies only

(b) Customer needs, preferences, and buying behavior ['4
(c) Office management systems

(d) Employee qualifications

65. In the example of traditional Pakistani clothing, the target

market mainly includes:

(a) Office workers only

(b) People preparing for Eid and weddings

(c) International tourists only

(d) Farmers and factory workers

66. A marketing plan primarily explains:

(@) Employee responsibilities

(b) Strategies for promoting and selling products/services [/4
(c) Legal business procedures

(d) Production techniques only

67. Promotional channels in marketing may include:
(a) Television, social media, and word-of-mouth [4

(b) Tax departments only

20



(c) Banking services only

(d) Government offices only

68. Collaborating with social media influencers is an example of:
(a) Financial forecasting

(b) Modern promotional strategy ['4

(c) Competitor analysis

(d) Predictive analysis

69. Offering limited-time discounts during wedding season is

mainly intended to:

(a) Reduce customer interest

(b) Increase sales and attract more customers

(c) Eliminate competitors completely

(d) Avoid product promotion

70. Successful businesses achieve growth by:

(a) Ignoring customer preferences

(b) Understanding customer needs and providing suitable products [4
(¢) Reducing product quality

(d) Avoiding market research
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71. Revenue in a business refers to:

(@) Money left after expenses

(b) Total money earned from selling goods or services [4
(c) Amount invested in business

(d) Cost of production only

72. Profit is calculated by:

(a) Revenue + Expenses

(b) Revenue - Costs and Expenses

(c) Expenses — Revenue

(d) Investment + Savings

73. If a business earns Rs. 80,000 revenue and its total costs are Rs.
50,000, the profit will be:

(a) Rs. 20,000

(b) Rs. 25,000

(c) Rs. 30,000 ("4

(d) Rs. 40,000

74. Which of the following is an example of business revenue?

(a) Paying salaries
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(b) Selling products to customers [4

(c) Paying electricity bills

(d) Purchasing raw materials

75. Expenses in a business include:

(a) Sales income only

(b) Costs such as rent, salaries, and utilities ['4
(c) Customer feedback only

(d) Marketing strategies only

76. A budget is BEST described as:

(@) A marketing strategy

(b) A financial plan estimating income and expenses
(¢) A legal business document

(d) A customer survey report

77. Comparing actual expenses with the budget helps a business

to:
(a) Ignore financial problems
(b) Monitor overspending and savings [4

(¢) Eliminate profits
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(d) Reduce customer satisfaction

78. Investment in business means:

(a) Spending money for future profit and growth ['4

(b) Borrowing money without repayment

(¢) Reducing operational costs only

(d) Saving money at home

79. Savings are important for businesses because they help to:
(a) Avoid future planning

(b) Handle future expansion and unexpected expenses |4
(c) Reduce product quality

(d) Eliminate budgeting

80. Interest on a loan is:

(a) The profit earned from sales

(b) The cost paid for borrowing money | 4

(c) The amount saved in a bank

(d) The total business revenue

81. Effective communication mainly involves:

(a) Speaking continuously without listening
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(b) Clearly conveying messages and actively listening to others [4
(c) Using difficult vocabulary only

(d) Avoiding feedback

82. Communication can be classified into:

(a) Financial and non-financial

(b) Verbal and non-verbal communication [/4

(c) Formal and legal communication only

(d) Written and printed communication only

83. Which of the following is an example of non-verbal

communication?

(a) Writing an essay

(b) Sending an email

(c) Facial expressions and gestures

(d) Delivering a speech only

84. Good body language during a presentation helps to:
(a) Reduce audience interest

(b) Increase confidence and audience engagement [74

(c) Avoid communication
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(d) Replace verbal communication completely

85. Active listening means:

(a) Ignoring others' opinions

(b) Paying attention and responding thoughtfully to feedback ['4
(c) Speaking more than others

(d) Avoiding questions

86. Storytelling is important because it helps to:

(a) Confuse the audience

(b) Engage the audience and simplify complex ideas

(c) Replace communication skills

(d) Avoid emotional connection

87. A well-crafted story is MOST effective when it:
(@) Includes unnecessary details

(b) Creates emotional connection with the audience [74
(c) Uses difficult technical terms only

(d) Avoids real-life examples

88. In a debate, storytelling can strengthen an argument by

making it:
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(@) More confusing

(b) More relatable and persuasive [4
(c) Less emotional

(d) Completely theoretical

89. Which of the following is an effective way to improve

communication skills?

(a) Avoiding public speaking

(b) Regular practice and audience interaction

(c) Ignoring feedback

(d) Memorizing speeches only

90. Knowing your audience helps a speaker to:

(a) Deliver the same message to everyone

(b) Tailor the message according to audience needs and interests [4
(c) Avoid communication barriers

(d) Reduce preparation time

91. Visual aids such as pictures and diagrams are used to:
(a) Distract the audience

(b) Make communication more engaging and understandable [74

27



(c) Replace verbal explanation completely

(d) Increase confusion

92. Clear and concise communication means:
(a) Using excessive details

(b) Focusing on the main message effectively ['4
(c) Speaking for a long time

(d) Avoiding explanations

93. Showing emotion while speaking helps communication

become:

(a) Less authentic

(b) More relatable and impactful

(c) Completely formal

(d) Less engaging

94. Collaboration refers to:

(@) Working individually without support

(b) Working together to achieve a common goal ['4
(c) Avoiding teamwork

(d) Ignoring others’ ideas
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95. An important benefit of collaboration is that it:
(a) Reduces creativity

(b) Combines knowledge and skills to solve problems effectively ['4
(¢) Increases misunderstanding

(d) Eliminates communication

96. Iteration is the process of:

(a) Completing work without changes

(b) Repeating and improving work based on feedback [74
(c) Avoiding corrections

(d) Working individually only

97. Which situation BEST represents iteration?

(@) Submitting first draft without review

(b) Revising a logo design repeatedly after feedback ['4
(c) Ignoring audience suggestions

(d) Repeating mistakes intentionally

98. Feedback in iteration is important because it:

(a) Prevents improvement

(b) Helps refine and improve the final outcome [74
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(c) Reduces teamwork

(d) Eliminates creativity

99. Collaboration and iteration together help to:

(a) Produce weaker results

(b) Improve quality through teamwork and continuous refinement [4
(c) Avoid planning

(d) Reduce innovation

100. Community clean-up drives are examples of collaboration

because people:

(@) Work individually without coordination
(b) Work together toward a shared objective
(c) Focus only on personal goals

(d) Avoid communication and planning

101. Innovation is BEST defined as:

(a) Repeating old methods without change

(b) Developing new ideas or improving existing products and processes

4

(¢) Avoiding technology
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(d) Copying competitors exactly

102. The primary purpose of innovation is to:

(a) Increase complexity only

(b) Bring improvement, efficiency, and positive change [4
(c) Eliminate creativity

(d) Avoid risk-taking

103. Mobile banking in Pakistan is an example of innovation

because it:

(a) Increased travel to banks

(b) Made financial transactions easier and more accessible [/
(c) Eliminated the use of technology

(d) Reduced banking services

104. Creativity refers to the ability to:

(a) Follow traditional methods only

(b) Think in original and imaginative ways ['4

(c) Avoid experimentation

(d) Memorize existing ideas

i1



105. Creativity is important in business because it helps

organizations to:

(a) Ignore customer needs

(b) Develop unique products and marketing strategies ['4
(c) Reduce innovation

(d) Avoid competition

106. Emotional advertising campaigns by Pakistani brands

demonstrate:

(a) Financial management

(b) Creative marketing strategies
(c) Predictive analysis

(d) Competitor analysis only

107. Curiosity contributes to innovation because it encourages

people to:

(a) Avoid asking questions

(b) Explore ideas and understand how things work [74
(c) Depend only on existing solutions

(d) Ignore new opportunities

108. Taking risks is important in innovation because:
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(a) Failure always leads to loss

(b) Experimentation and learning from failure can produce successful

ideas ['4

(c) Innovation requires avoiding uncertainty

(d) Risk-taking reduces creativity

109. “Thinking outside the box” means:

(a) Following common methods only

(b) Looking at problems from different and creative perspectives [4
(¢) Ignoring challenges

(d) Avoiding teamwork

110. Collaboration promotes innovation and creativity by:
(a) Limiting the sharing of ideas

(b) Encouraging teamwork and generation of new solutions ['4
(¢) Reducing communication

(d) Preventing experimentation
< Important Short Questions:

1. What is entrepreneurship?

Answer:
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Entrepreneurship is the process of starting and managing a business by
identifying opportunities, taking risks, and creating value through

innovative ideas.
Example:

A person opening an online clothing store to meet customer demand is

an entrepreneur.
2. Define Design Thinking.
Answer:

Design Thinking is a human-centered problem-solving approach that
focuses on understanding users’ needs and creating effective solutions

through creativity and innovation.
Example:

A company designing a user-friendly mobile app after studying

customer needs.

3. Name the five steps of Design Thinking.
Answer:

The five steps of Design Thinking are:

1. Empathize
2. Define
3. ldeate
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4. Prototype
5. Test

Example:

A business follows these steps while creating a new school bag design.
4. What is meant by Empathize in Design Thinking?

Answer:

Empathize means understanding the feelings, needs, and problems of

users by putting yourself in their place.
Example:

A bag designer talks to students to understand their difficulties carrying

heavy bags.
5. What happens in the Define stage?
Answer:

In the Define stage, the collected information is analyzed to clearly

identify and state the main problem.

Example:

“Students need lightweight and comfortable school bags.”
6. What is Ideation?

Answer:
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|deation is the process of generating and brainstorming multiple

creative ideas to solve a problem.

Example:

Thinking of adding extra pockets and soft straps to a school bag.
7. Define Prototype.

Answer:

A prototype is a simple and early model of a product created for testing

and improvement.

Example:

Making a sample school bag using cardboard and fabric.
8. Why is testing important in Design Thinking?
Answer:

Testing is important because it helps collect feedback from users and

improve the product or solution.

Example:

Students try the sample bag and suggest improvements for comfort.
9. What are business solutions?

Answer:

36



Business solutions are methods or strategies used to solve business

problems and improve performance.

Example:

Using inventory software in a grocery store to track stock.
10. How does Design Thinking help businesses?
Answer:

Design Thinking helps businesses create innovative, user-friendly

products and services by focusing on customer needs and feedback.
Example:

A food delivery app improves its features after testing customer

experience.
11. What is a business plan?
Answer:

A business plan is a written document that describes a business idea,
its goals, and the strategies to achieve success. It works as a roadmap

for starting and managing a business.
Example:

A plan for opening a bakery that includes products, customers, and

profit goals.

12. What is included in an Executive Summary?
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Answer:

An Executive Summary includes a brief overview of the business idea,

its goals, target market, and how the business plans to succeed.
Example:

A short summary of a juice shop explaining what it sells and who the

customers are.
13. What is Market Analysis?
Answer:

Market Analysis is the study of customers, competitors, and market

conditions to understand demand and opportunities in the market.
Example:

Researching how many people in a city buy fast food and who the

competitors are.
14. Why is a Financial Plan important?
Answer:

A Financial Plan is important because it helps manage money, estimate

costs, and ensure the business can make profit and avoid losses.
Example:

Planning how much money is needed for rent, salaries, and ingredients

in a bakery.
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15. What is the purpose of a Marketing and Sales Strategy?
Answer:

The purpose is to attract customers, promote products, and increase

sales using effective methods.

Example:

Using social media ads to promote a new clothing brand.

16. Name two software tools used for business plan creation.
Answer:

Two software tools are:

e PlanGuru

e Enloop
Example:
These tools help create financial charts and business templates.
17. How do collaborative tools help in business planning?
Answer:

Collaborative tools help team members work together on the same

business plan, share ideas, and make real-time changes.
Example:

Google Drive allows partners to edit a business plan at the same time.

39



18. What is market research?
Answer:

Market research is the process of collecting and analyzing information
about customers, competitors, and the market to make better business

decisions.

Example:

Surveying people to know which type of clothes they prefer.

19. Differentiate between qualitative and quantitative research.
Answer:

Qualitative Research: Focuses on opinions, feelings, and motivations

using non-numerical data (e.g., interviews, focus groups).

Quantitative Research: Focuses on numerical data and statistics (e.g.,

surveys, charts, percentages).
Example:

Asking customers what they think about a product (qualitative) vs. how

many people buy it (quantitative).
20. What is a focus group?
Answer:

A focus group is a small group of selected people who discuss a product

or idea to give detailed feedback and opinions.
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Example:

A bakery gives samples to people and asks their opinions on taste and

quality.
21. What is market segmentation?
Answer:

Market segmentation is dividing a large market into smaller groups

based on characteristics like age, income, or preferences.
Example:

Selling different clothes for teenagers and adults separately.
22. Define competitor analysis.

Answer:

Competitor analysis is the process of studying competitors' strengths,

weaknesses, and strategies to improve your own business.
Example:

A shop studying nearby stores to see their prices and products.
23. What is predictive analysis?

Answer:

Predictive analysis is using past data to forecast future trends and

customer behavior.
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Example:

Predicting higher sales of ice cream in summer.
24. What is a business pitch?

Answer:

A business pitch is a short presentation where an entrepreneur

explains their business idea, target customers, and how it will succeed.
Example:

Presenting a juice shop idea to investors.

25. Why is pitching important for entrepreneurs?

Answer:

Pitching is important because it helps entrepreneurs attract investors,

gain support, and turn their business ideas into reality.
Example:

A good pitch can convince investors to fund a startup.
26. What is a marketing plan?

Answer:

A marketing plan is a document that explains how a business will
promote its products or services to attract customers and increase

sales.
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Example:

Using social media and ads to promote a new clothing brand.

27. Define revenue and profit.

Answer:

Revenue: Total money earned from selling goods or services.
Profit: Money left after subtracting all business costs from revenue.
Example:

Selling products worth Rs. 50,000 (revenue) and earning Rs. 20,000 after

expenses (profit).
28. What is budgeting?
Answer:

Budgeting is the process of planning how much money will be spent

and earned in a business over a specific period.

Example:

A bakery planning monthly costs for rent, salaries, and ingredients.
29. What is investment?

Answer:

Investment is using money in a business or project to generate future

profit.
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Example:

Buying new machines to increase production.

30. Define loan and interest.

Answer:

Loan: Money borrowed from a bank or financial institution.
Interest: Extra amount paid for using borrowed money.
Example:

A business borrows Rs. 100,000 and pays extra money as interest.
31. What is effective communication?

Answer:

Effective communication is the clear exchange of information, ideas, or

feelings so that the message is easily understood.
Example:

A student clearly presenting a project in class.

32. Why is storytelling important?

Answer:

Storytelling is important because it makes ideas more engaging, easy to

understand, and memorable for the audience.
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Example:

Explaining pollution through a real-life story about a polluted beach.
33. What is collaboration?

Answer:

Collaboration is when two or more people work together to achieve a

common goal by sharing ideas and efforts.
Example:

Students working together on a group project.
34. Define iteration.

Answer:

Iteration is the process of repeatedly improving an idea or product

based on feedback until the best result is achieved.

Example:

Improving a logo design after receiving feedback from classmates.
35. What is innovation?

Answer:

Innovation is the process of creating new or improved ideas, products,

or services that bring positive change.

Example:
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Mobile banking services in Pakistan.
36. Define creativity.
Answer:

Creativity is the ability to think in original and new ways to generate

unique ideas and solutions.
Example:

Designing a new advertising campaign for a product.
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This chapter is designed to provide a solid foundation of knowledge, with the goal
of deepening understanding and encouraging further exploration of the subject.
The content has been carefully selected to support effective learning and inspire

students to engage with the topic more deeply.
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